
 

  Participant Lesson Plan 
 

Title: Women in Advertising, Past and Present  

Grade Level: 3 

Time Frame: 40 Minute Class Period  

Subject: Social Studies  

Historical Era: Era 8: a half-century of crisis and achievement, 1900-1945 

  (http://nchs.ucla.edu/standards/dev-5-12e.html) 

Primary Source Format(s):  Images from the 1900’s and today 

Teacher Name: Shauna Tretinik 

Email Address: paultretinikphoto@windstream.net 

Date: 2/14/2019 

School District: Central Greene School District, Substitute Teacher 

National Center for History in the Schools Historic Era:  

 Era 8: a half-century of crisis and achievement, 1900-1945 

 (http://nchs.ucla.edu/standards/dev-5-12e.html) 

Pennsylvania Academic Standards:   

 8.1.3 A, B, C 

Objectives: 

Develop an understanding of historical sources 

Develop an understanding of how continuity and change have influenced history 

 Understand chronological thinking  

 Distinguish between past and present 

Materials: Two primary source images printed from the Library of Congress website:  

 
http://memory.loc.gov/cgi-
bin/ampage?collId=amrlgs&fileName=hm1page.db&recNum=1 

 
 http://memory.loc.gov/cgi-bin/query/r?ammem/eaa:@field(DOCID+@lit(eaa000501)) 

  Advertisements from current periodicals featuring women and children 

http://nchs.ucla.edu/standards/dev-5-12e.html
http://nchs.ucla.edu/standards/dev-5-12e.html
http://memory.loc.gov/cgi-bin/ampage?collId=amrlgs&fileName=hm1page.db&recNum=1
http://memory.loc.gov/cgi-bin/ampage?collId=amrlgs&fileName=hm1page.db&recNum=1
http://memory.loc.gov/cgi-bin/query/r?ammem/eaa:@field(DOCID+@lit(eaa000501))


  

Learning Activities: 

Focus Activity: Build upon background knowledge of the 1900’s from a previous reading 
 and/or history lesson, being careful to discuss the time period or era. 

 
  Present small groups of students with the following primary sources: 

 http://memory.loc.gov/cgi-
bin/ampage?collId=amrlgs&fileName=hm1page.db&recNum=1 

 
  http://memory.loc.gov/cgi-bin/query/r?ammem/eaa:@field(DOCID+@lit(eaa000501)) 
   
  Conduct a close looking activity in which the students use analytical thinking skills  

 to derive what the artist or advertisement is/was trying to portray to his or her 
audience when they created these images.  

  What colors do you see? 
  What is the image focused on? Meaning what is the image trying to say? 
  What time period does this image represent? 

 
Inquiry Activity: Once the group has had time to discuss their initial opinions and come to 
their own conclusions, pose a few questions to the groups for them to consider: 

• Was the artist a male or female? 
• Who do you think was supposed to view these advertisements and why? 
• Why do you feel that they used children in their advertisements? 
• How do you feel about the titles or words that you see in the advertisements? 
• If the roles were reversed and these were little boys in the advertisements, 

would you feel the same way or have the same opinions?                                                                                                              
• How are images different from advertisements you would see today? 

  
Application Activity: Have the class come back together as a whole group.  Lead a group 
discussion of opinions and comments.  Give each student an advertisement featuring women 
and children from a recent periodical.  Have the students compare and contrast the two 
advertisements to check for understanding. Once the students are finished, they will create a 
Venn diagram listing the differences and similarities between the past images and present 
images and also listen what it similar in both images. 
 

Assessment:   

Teacher Observation ___/10 

Group Participation ___/10 

Venn diagram ___/20 

 

 

 

http://memory.loc.gov/cgi-bin/ampage?collId=amrlgs&fileName=hm1page.db&recNum=1
http://memory.loc.gov/cgi-bin/ampage?collId=amrlgs&fileName=hm1page.db&recNum=1
http://memory.loc.gov/cgi-bin/query/r?ammem/eaa:@field(DOCID+@lit(eaa000501))


  

  Bibliographic Organizer 
Name of Lesson: Women in Advertising, Past and Present 
 
Created by: Shauna Tretinik 
 
Date: February 18th, 2009 
 

Thumbnail Image Document Title,  
Author/Creator, Date 

Library of Congress URL 

 
 

 
 
 

Rawleigh’s Good Health Guide and 
Cook Book  

Still image, “Her First 
Lesson”CREATED/PUBLISHED 
c1928. SUMMARY: Emergence of 
Advertising in America: 1850-
1920.  The cover of a 19th century 
magazine depicting  a mother and 
daughter baking apple pie 
together in the kitchen.  It is the 
cover of the Rawleigh’s 40th 
Anniversary Good Health Guide 
and Cook Book.REPOSITORY: 
Rare Book, Manuscript, and 
Special Collections Library, Duke 
University. 

http://memory.loc.gov/cgi-
bin/query/r?ammem/eaa:@field(DOCID+
@lit(eaa000501)) 
 
 
 

 

Prosperity and Thrift: The 
Coolidge Era and the Consumer 
Economy, 1921-1929  

The household magazine : 
selected issue from 1926. 
CREATED/PUBLISHED 
Topeka, Kansas Arthur Capper 
1926 SUMMARY 
Addresses the needs and interests 
of rural consumers. Includes 
materials pertaining to women's 
work in the household. Some full-
page ads but many quite small, 
black and white, with several 
printed on a single page. Capper, 
a Republican senator from 
Kansas, supported McNary-
Haugen farm legislation and 
sponsored a "truth-in-fabric" bill. 
NOTES 
Vol. 26, No. 2: 1-50 (Feb) 

 
Magazine Bibliographic Page 
 
http://memory.loc.gov/cgi-
bin/query/r?ammem/coolbib:@field(NUMB
ER+@band(amrlgs+hm1)) 
 
This Image Page 
 
http://memory.loc.gov/cgi-
bin/ampage?collId=amrlgs&fileName=hm1
page.db&recNum=1 

http://scriptorium.lib.duke.edu/eaa/cookbooks/CK0063/CK0063-01-72dpi.html
http://memory.loc.gov/cgi-bin/query/r?ammem/eaa:@field(DOCID+@lit(eaa000501))
http://memory.loc.gov/cgi-bin/query/r?ammem/eaa:@field(DOCID+@lit(eaa000501))
http://memory.loc.gov/cgi-bin/query/r?ammem/eaa:@field(DOCID+@lit(eaa000501))
http://memory.loc.gov/gc/amrlgs/hm1/0021000b.tif
http://memory.loc.gov/ammem/coolhtml/coolhome.html
http://memory.loc.gov/ammem/coolhtml/coolhome.html
http://memory.loc.gov/ammem/coolhtml/coolhome.html
http://memory.loc.gov/cgi-bin/query/r?ammem/coolbib:@field(NUMBER+@band(amrlgs+hm1))
http://memory.loc.gov/cgi-bin/query/r?ammem/coolbib:@field(NUMBER+@band(amrlgs+hm1))
http://memory.loc.gov/cgi-bin/query/r?ammem/coolbib:@field(NUMBER+@band(amrlgs+hm1))
http://memory.loc.gov/cgi-bin/ampage?collId=amrlgs&fileName=hm1page.db&recNum=1
http://memory.loc.gov/cgi-bin/ampage?collId=amrlgs&fileName=hm1page.db&recNum=1
http://memory.loc.gov/cgi-bin/ampage?collId=amrlgs&fileName=hm1page.db&recNum=1


  

Available as facsimile page 
image(s). SUBJECTS 
Advertising. 
Women consumers. 
Women employees.MEDIUM 
52CALL NUMBER 
TX1 .H78PART OF 
The Household Magazine DIGITAL 
ID 
amrlgs hm1 
urn:hdl:loc.gdc/amrlgs.hm1 
http://hdl.loc.gov/loc.gdc/amrlgs.
hm1 RELATED DIGITAL ITEMS 
(Butterick Publishing Company) 
(The Thrift Movement) 

 
 

http://memory.loc.gov/cgi-bin/query/r?ammem/mcc,gottscho,detr,nfor,wpa,aap,cwar,bbpix,cowellbib,calbkbib,consrvbib,bdsbib,dag,fsaall,gmd,pan,vv,presp,varstg,suffrg,nawbib,horyd,wtc,toddbib,mgw,ncr,ngp,musdibib,hlaw,papr,lhbumbib,rbpebib,lbcoll,alad,hh,aaodyssey,magbell,bbcards,dcm,raelbib,runyon,dukesm,lomaxbib,mtj,gottlieb,aep,qlt,coolbib,fpnas,aasm,denn,relpet,amss,aaeo,mff,afc911bib,mjm,mnwp,rbcmillerbib,molden,ww2map,mfdipbib,afcnyebib,klpmap,hawp,omhbib,rbaapcbib,mal,ncpsbib,ncpm,lhbprbib,ftvbib,afcreed,aipn,cwband,flwpabib,wpapos,cmns,psbib,pin,coplandbib,cola,tccc,curt,mharendt,lhbcbbib,eaa,haybib,mesnbib,fine,cwnyhs,svybib,mmorse,afcwwgbib,mymhiwebib,uncall,afcwip,mtaft,manz,llstbib,fawbib,berl,fmuever,cdn,upboverbib,mussm,cic,afcpearl,awh,awhbib,sgp,wright,lhbtnbib,afcesnbib,hurstonbib,mreynoldsbib,spaldingbib,sgproto,scsmbib:@FIELD(SUBJ+@band(+Advertising++))
http://memory.loc.gov/cgi-bin/query/r?ammem/mcc,gottscho,detr,nfor,wpa,aap,cwar,bbpix,cowellbib,calbkbib,consrvbib,bdsbib,dag,fsaall,gmd,pan,vv,presp,varstg,suffrg,nawbib,horyd,wtc,toddbib,mgw,ncr,ngp,musdibib,hlaw,papr,lhbumbib,rbpebib,lbcoll,alad,hh,aaodyssey,magbell,bbcards,dcm,raelbib,runyon,dukesm,lomaxbib,mtj,gottlieb,aep,qlt,coolbib,fpnas,aasm,denn,relpet,amss,aaeo,mff,afc911bib,mjm,mnwp,rbcmillerbib,molden,ww2map,mfdipbib,afcnyebib,klpmap,hawp,omhbib,rbaapcbib,mal,ncpsbib,ncpm,lhbprbib,ftvbib,afcreed,aipn,cwband,flwpabib,wpapos,cmns,psbib,pin,coplandbib,cola,tccc,curt,mharendt,lhbcbbib,eaa,haybib,mesnbib,fine,cwnyhs,svybib,mmorse,afcwwgbib,mymhiwebib,uncall,afcwip,mtaft,manz,llstbib,fawbib,berl,fmuever,cdn,upboverbib,mussm,cic,afcpearl,awh,awhbib,sgp,wright,lhbtnbib,afcesnbib,hurstonbib,mreynoldsbib,spaldingbib,sgproto,scsmbib:@FIELD(SUBJ+@band(+Women+consumers++))
http://memory.loc.gov/cgi-bin/query/r?ammem/mcc,gottscho,detr,nfor,wpa,aap,cwar,bbpix,cowellbib,calbkbib,consrvbib,bdsbib,dag,fsaall,gmd,pan,vv,presp,varstg,suffrg,nawbib,horyd,wtc,toddbib,mgw,ncr,ngp,musdibib,hlaw,papr,lhbumbib,rbpebib,lbcoll,alad,hh,aaodyssey,magbell,bbcards,dcm,raelbib,runyon,dukesm,lomaxbib,mtj,gottlieb,aep,qlt,coolbib,fpnas,aasm,denn,relpet,amss,aaeo,mff,afc911bib,mjm,mnwp,rbcmillerbib,molden,ww2map,mfdipbib,afcnyebib,klpmap,hawp,omhbib,rbaapcbib,mal,ncpsbib,ncpm,lhbprbib,ftvbib,afcreed,aipn,cwband,flwpabib,wpapos,cmns,psbib,pin,coplandbib,cola,tccc,curt,mharendt,lhbcbbib,eaa,haybib,mesnbib,fine,cwnyhs,svybib,mmorse,afcwwgbib,mymhiwebib,uncall,afcwip,mtaft,manz,llstbib,fawbib,berl,fmuever,cdn,upboverbib,mussm,cic,afcpearl,awh,awhbib,sgp,wright,lhbtnbib,afcesnbib,hurstonbib,mreynoldsbib,spaldingbib,sgproto,scsmbib:@FIELD(SUBJ+@band(+Women+employees++))
http://memory.loc.gov/ammem/coolhtml/coolenab.html#dtbutter
http://memory.loc.gov/ammem/coolhtml/coolensz.html#ttm

